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Abstract:
This thesis addresses an existing line of study surrounding the effects that political satire
programs have on their audiences. More specifically, this paper focuses on HBO’s fictional satire
program Veep (2012-2019) and its potential to influence viewers’ perceptions of current Vice
President Kamala Harris. This study uses focus group survey responses to an interview Vice
President Harris gave on April 5th, 2021 and compares survey responses taken prior to and
following a viewing of Veep season 2 episode 8 “First Response.” In so doing, this study aims to
determine if viewing fictional satire programs has any immediate effect on viewers’ perceptions
of the political reality while also analyzing individual viewers’ recognition of Veep as a
performance of satire and their ability to determine whether a satirical text has influenced their
worldview.
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The Impact of Political Satire Programs on Viewers’ Perceptions of US Politicians:
A Close Study of HBO’s Veep
Introduction:
There is no denying the dramatic role that the media plays in defining our perceptions of
the world around us. Whether it be via print, radio or television broadcast, film, the internet, or
even social media, both professional and casual commentaries play a crucial role in how we
interpret our situations and formulate our own opinions and interests. Of these, television, in
particular, has for decades acted as a prominent means of media consumption and, even with the
rise of new media forms such as the internet, remains a prominent fixture in our lives even being
viewed online today. Television’s typically serial nature, and lower production barriers make the
format ideal for carrying on timely commentaries about our world. Meanwhile, the rise of cable
followed by internet subscription services has allowed for a greater breadth of content, allowing
programs to truly address niche audiences and novel storylines. With this in mind, it is important
to analyze television with regard to the implications that its programming can have on the
perspectives of its audiences, specifically when political issues are at play.
While a wealth of literature exists discussing the media (and television’s) role in the
political process, one avenue that has received less attention is certainly political satire. For
decades late night hosts have used political satire to poke fun at the political processes and
scandals that dominate our news cycles. And, while scholars have paid a great deal of attention
to programing that jokes about real-life events like the commentary of Steven Colbert and
Saturday Night Live, programs that employ fictional narratives to critique our political system
and its leaders have historically been left out of the conversation. The following study attempts

THE IMPACT OF POLITICAL SATIRE PROGRAMS ON VIEWERS’ PERCEPTIONS OF US POLITICIANS

4

to bridge this gap by offering a comprehensive study of HBO’s Veep—a cable sitcom centered
around a fictitious Vice Presidential Administration—and the short-term impact that watching it
can have on viewers’ perceptions of the political reality. More specifically, this study uses an
interview Vice President Kamala Harris gave to NBC Bay Area as a dependent variable to gauge
participants’ responses to real-life content before and after a viewing an episode of Veep (“First
Response,” S2 E8). In establishing context for this analysis, the following paragraphs discuss
existing dialogue related to this topic, the project design and rationale, the study’s findings, a
discussion of the implications of these findings, and a conclusion offering recommendations for
future research. Any foray into the realm of media’s impact on politics is certainly of importance
and it is believed that the following findings fit nicely into existing dialogue surrounding
political satire and its ramifications.
Review of Literature:
There is plenty of existing literature discussing the implications of political satire on
viewers’ perceptions of the political reality. The following sources position the following study
within an existing conversation on the subject and demonstrate a broad scope of different
methodologies associated with this topic. These academic sources are clustered into the
following categories, which aid in highlighting various focuses of analysis and bring these
resources in conversation with one another. First, attention will be paid to scholarship on “Mock
News” programs like The Daily Show (1996-Present) and the wealth of focus academics have
given to their role in the political and journalistic landscape. From here, sources that analyze the
ways such Mock News programs compare to existing, trusted news sources will be discussed.
Following that, focus will be given to how political satire is performed and absorbed
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internationally and after that we will look at the social and theoretical underpinnings of satire’s
value to society. Finally, a recent 2021 article by June Deery will segue this conversation
towards “parliamentary sitcoms”—the program model of the object of this study, Veep.
Mock News-Style Programs
Mock News programs like The Daily Show and The Colbert Report (2005-2014) are the
objects of a wealth of scholarship given their critical relationship with political satire in the
American media landscape. Studies of Mock News shows have analyzed everything from their
effectiveness as “teaching tools” to their ability to transcend journalistic norms, highlighting the
implications of such programs.
In opening this discussion, Brewer and Marquardt’s 2007 study is a content analysis of
The Daily Show with its chief aim being to uncover the program’s value as a means of educating
viewers on current events as well as the program’s affinity to critique the news media itself. The
analysis stems from The Daily Show’s emphasis on political content, contrasting with more
traditional late-night television programs, and how it mimics and satirizes traditional news forms.
Brewer and Marquardt’s study analyzed the program’s “headlines” and guest interview segments
separately and drew the conclusion that The Daily Show is certainly of value as a means of
informing viewers about current events. In addition, with critiques of the news media and its key
figures being relatively common on the program, the program’s value as a means of critiquing
the style and nature of traditional news programming was also underscored (Brewer &
Marquardt, 2007, p. 265). This study is foundational regarding the implications that viewing
political satire has on individuals’ real-life perceptions.
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Meanwhile, LaMarre et al.’s 2009 study analyzed the manner through which individuals
perceive political satire and the role that their personal biases play in that process. Using The
Colbert Report as a particular case, this study, addresses how ambivalent comedy, such as
parody, can be seen as ideologically affirming, regardless of one’s political affiliation (LaMarre
et al., 2009, p. 226). In essence, conservatives tend to view Stephen Colbert as a conservative
while liberals view him as being liberal. When it comes to analyzing the relative power that
media actors have over their messaging and its reception, LaMarre et al.’s conclusions are
intriguing because they suggest that viewer bias may circumvent such control. LaMarre et al.’s
work also segues nicely into the conversation surrounding Veep given that the program also
makes heavy use of ambivalent parody within its own body of work.
Diving more deeply into the ways Mock News programs are able to transcend journalistic
norms, Day’s 2013 analysis focuses on Stephen Colbert’s creation of a “Super PAC” in 2011. In
response to the 2010 Citizen’s United V. FEC decision that drastically changed the landscape of
American campaign finance, Colbert created “Americans for a Better Tomorrow, Tomorrow.”
Day describes Colbert’s action as exemplifying a “gray area” between political satire and
political reality as Colbert’s organization was both a tool for discussing campaign finance on his
show, The Colbert Report, and a wholly functioning organization. Day discusses the implications
of such an overlap on audience interpretations of the situation as well as the role it played in
elevating the discussion of campaign finance to the level of other commentators. According to
Day, “Americans for a Better Tomorrow, Tomorrow” and the activities it engaged in leading up
to and during the 2012 election highlighted the “realness” of political satire as a means of
political commentary while also incorporating viewers into the realm of campaign finance
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directly (Day, 2013, p. 7). Because this phenomenon highlights the interplay between political
satire and political reality in such a brazen manner, it is of certain interest in my more nuanced
analysis of Veep.
Another study by LaMarre from 2013 also analyzes Steven Colbert’s Parody “Super
PAC” sketch, which he did both on his program The Colbert Report as well as on other more
traditional programs like MSNBC’s Morning Joe (2007-Present). This study investigated the
potential for this sketch—and political satire more broadly—to act as a tool for informing
viewers of political policy as well as imparting a political message. In addition, this study looked
at the boundaries of political satire and whether operating within the context of a satire program
as opposed to a more traditional news program impacted the sketch’s “strength.” This analysis
found that political satire has significant potential to influence a viewer’s knowledge on an issue
as well as their personal opinions on the topic (LaMarre, 2013, p. 407). She also found that
political satire sketches appeared more potent within the confines of a political satire program
(LaMarre, 2013, p. 409). This study works piecemeal with my own work and demonstrates the
potential that parody can play on influencing viewers’ perceptions of the political reality.
On a more abstract note, Vraga et al.’s 2014 study analyzes the role that audience
laughter plays in helping viewers recognize humor within political satire programs like The
Daily Show. Because hosts of these programs often use aggressive tones when interviewing their
guests, Vraga et al. posit that in order for viewers to recognize the humor behind such
questioning, hearing the laughter of others is necessary. The study was broken into two parts—
one involving an unknown actor who played the host in clips where audience laughter was
included and excluded, and another where clips from The Daily Show were used with and
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without audience laughter included. It was found that with the unknown host, audience laughter
helped viewers recognize humor as well as lent the host credibility and likability that indirectly
extended to the program itself (Vraga et al., 2014, p. 144). Meanwhile, the clips from The Daily
Show only indicated such recognition with regard to recognizing humor, given Jon Stewart’s
existing credibility (Vraga et al., 2014, p. 145). Vraga et al.’s study is invaluable given its
summation of some of the factors present in our perceptions of political satire. Given that Veep
lacks a “laugh track,” it would be interesting to see further research on how other programs as
such use cues to indicate humor.
Finally, Becker and Goldberg’s 2017 study analyzes 12 years of political humor
programming interviews for a large-scale content analysis of the figures that were featured. The
aim of this study was to investigate how political satire shows, like The Daily Show and The
Colbert Report, balance humor with intellectual and informational content. This analysis rests its
case on the rising prominence of late-night satirical programming in the 2010s a source of
information for many younger Americans and the need to analyze what exactly makes up such
content (Becker & Goldberg, 2017, p. 134). Also, similar to my own study, Becker and Goldberg
use the interviews as the basis of their analysis. In general, this study’s findings indicate broad
support for the idea that political satire programs in general address more serious topics with
Journalists, Actors, and Politicians being some of the most widely interviewed profession types
(Becker & Goldberg, 2017, p. 134).
Real versus Mock News
Given Mock News programs like The Daily Show and The Colbert Report’s rise to
prominence and a wealth of data highlighting the very real implications of their comedy, it is no
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surprise that a host of comparative studies have been done to contrast such programs with more
traditional news outlets. The following studies address this trope and highlight where these
different program genres align and contrast with one another.
Young’s 2013 study focuses specifically on media framing and methods employed by
NBC Nightly News (1970-Present), The Colbert Report, and The Daily Show to cover the Occupy
Wall Street Movement. The study is broken into two parts with the first being a content analysis
of segments from the three programs related to Occupy Wall Street and the second being a
survey analysis of general audience views on whether each program framed the movement in a
more positive or negative light. In general, this study’s content analysis found that at surface
level, The Colbert Report and The Daily Show both used relatively negative framing tactics in
comparison to NBC Nightly News, however, it was noted that irony was a key factor explaining
this trend (Young, 2013, p. 386). The survey data revealed that The Colbert Report and The
Daily Show were both perceived by audiences as being generally supportive of the movement
(Young, 2013, p. 386). This study is intriguing given its emphasis on framing within satire and
the ways such programs operate outside of traditional assumptions. In addition, the focus on a
real-life event and its coverage across platforms underscores the value of analyzing political
satire as a means of influencing viewers’ perceptions of the world around them.
Meanwhile, Holbert et al.’s 2013 study analyzed the relative effectiveness of political
satire in the eyes of young voters. Two models of satire (Juvenalian-more overt and Horatianmore subdued) were focused on, and the findings indicated that both were viewed as less
effective at convincing their audiences and maintaining a strong message than the
editorial/column style control for the experiment (Holbert et al., 2013, pp. 182-3). This study
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focuses primarily on print satire—deviating from scholarship tied to television satire programs.
These findings are especially relevant with regard to my reflection survey data given that it too
emphasizes the importance of audience perception when discussing political satire and how it
may deviate from the actual degree of audience influence.
Adding to this, Jones et al.’s 2016 study dives into the comparative impacts of traditional
news coverage, opinionated news coverage, and satirical news coverage on individuals’
perceptions of candidate viability and electability and uses the 2012 Iowa Republican Caucus as
its focus. The study employs field research, which is novel and, with regard to satirical news
coverage, finds significant variability only with regard to respondents’ views on candidate
electability (which was perceived as lower) (Jones et al., 2016, pp. 181-2). This study builds
upon other studies in this review including (Young, 2013) and (Brewer & Marquardt, 2007).
Becker and Bode’s 2018 analysis focused on satirical comedy programming such as
HBO’s Last Week Tonight (2014-Present) and its potential as a tool to both teach viewers about
particular political issues as well as underscore the importance of such issues. In this case,
viewers of a segment of Last Week Tonight’s coverage on the issue of “Net Neutrality” from
2016 were compared to a control group and a group watching parallel coverage from ABC News
to determine whether or not Last Week Tonight’s coverage was educational and underscored the
issue’s importance to a greater degree. In general, Becker and Bode found that while Last Week
Tonight viewers were more educated on the issue than the control group, there was no significant
difference between viewers of the ABC News clip. Meanwhile, it was found that viewers of the
ABC News segment tended to rate the issue of “Net Neutrality” as more important than the other
two groups, indicating that Last Week Tonight may have come up short with regard to
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underscoring the issue’s importance (Becker & Bode, 2018, p. 620). Becker and Bode noted,
however, that the Last Week Tonight clip received far greater viewership on YouTube,
suggesting that its overall impact may have been greater (Becker & Bode, 2018, p. 620). This
study underscores the implications satirical coverage can have on viewer’s perceptions of reallife issues.
Finally, Peifer and Myrick’s 2021 study analyzed the impact that employing satire can
have on a traditional news outlet’s credibility. Peifer and Myrick use an article from The Boston
Globe as the locus of their study and find that using satire tends to hurt the credibility of a
traditional news source. However, Peifer and Myrick also note that the satire employed in such
instances tends to be seen by viewers as more credible than articles of satire from satirical
sources like The Onion, suggesting an almost parasitic relationship between the two variables
(Peifer and Myrick, 2021, p. 1643). Given the rise of satire as a means of commentary on our
political landscape, Peifer and Myrick posit that the employment of satire by traditional news
sources will rise regardless of negative effects on source credibility, because of the greater
attention paid to such texts by audiences (Peifer and Myrick, 2021, p. 1644). Given that this
phenomenon is an example of traditional news outlets attempting to join in on making mediated
commentaries about themselves (as discussed later by Deery in 2021), credibility is lent to the
idea that satire is both as a tool of commentary and a means of informing readers about their
political realities.
Political Satire Internationally
Any analysis of media’s potential to shape individual perceptions should certainly
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include some international examples to trace how such a phenomenon fares in outside contexts.
In the case of political satire, a series of studies have taken that step to help conceptualize satire’s
role in other political landscapes. Such analyses remind us of the wider role that political regimes
and a country’s culture can play in if or how political satire is expressed. And, comparing such
analysis to our own American contexts can serve to help us in recognizing how and where our
political regime and culture impact our satirical programming.
Pearson’s 2005 analysis offers an international take on the role satire can play in the
political and social reality of a particular context. In taking the conversation to New Zealand,
Pearson focuses on the role that “Pacific Camp” plays in representing New Zealand’s Pacific
Islander population in an oftentimes humorous yet culturally significant manner. Pearson
analyzes a series of New Zealand television programs that fit this genre of program and discusses
how such programs similarly or differently deal with a wide variety of social issues like sex,
gender, and representation (Pearson, 2005, p. 570). Pearson also highlights the intersection of
these issues with “gay culture” and how it also appears under the guise of Pacific Camp. This
source introduces an international context wherein satire is an element of interest while also
transcending satire’s role beyond the political sphere.
Meanwhile, Punthambekar’s 2015 study uses the 2014 Indian Elections as a locus for
analyzing the role that political satire can play in broader political contexts. In his analysis he
discusses the potential for satire as a means of engaging with serious political issues while also
holding politicians and journalists accountable. Punthambekar even notes that while satirical
products are typically met with positive audience reception, traditional journalistic agencies are
met with more animosity given their inability (or lack of interest) to engage more bluntly with
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prominent social issues (Punthambekar, 2015, p. 395). As will be discussed in Bosilkov’s 2017
analysis, Punthambekar also touches on the value of political satire as a means of both
identifying and encouraging democratic. And, Punthambekar’s analysis also reminds us of the
dramatic role political satire can play in other political contexts across the globe.
Finally, Bosilkov’s 2017 study moves the discussion of political satire to Macedonia.
Given that analysis of the implications of political satire is almost exclusively confined to
Democratic contexts, Bosilkov identifies a clear gap in our broader understanding of the concept.
Macedonia’s history as a former Communist republic under Yugoslavia with a past riddled by
authoritarian leadership and a present with weak democratic values makes it novel as a focus.
Bosilkov analyzes one outlet in particular: Koza Nostra, to interpret how political satire is
performed in Macedonia. Findings point to a softer more nuanced form of satire that is designed
not to offend. Such programming is also found to be more direct rather than consisting of
complicated ironies (Bosilkov, 2017, p. 258-9). These findings remind us of the role that
landscape plays in defining political satire and media more broadly—something to keep in mind
when discussing the opposite flow of how satire can manipulate our perceptions of the political
reality.
Social and Theoretical Underpinnings
In addressing political satire and its implications, it is necessary to analyze some of the
social and theoretical underpinnings that work in conjunction with this topic. Specifically,
attention must be paid to the utility of satire in social and political contexts as well as how nonmedia communication theory intersects with the reception of political satire. While this realm is

THE IMPACT OF POLITICAL SATIRE PROGRAMS ON VIEWERS’ PERCEPTIONS OF US POLITICIANS

14

less crowded than others on the subject matter, its focus is still important in understanding
political satire and its complexities.
To begin, in his 2008 article, Hariman focuses broadly on the value and necessity of
political parody as a function of a healthy society. Hariman dives into the notion of parody as a
means of reflection and reform and the positive effects it can have on politics and the media. In
addition, Hariman highlights that parody and satire are often means through which individuals
lacking power can critique those in power in a less direct, comically acceptable manner
(Hariman, 2008, p. 251). Given the broad nature of this work, it ties nicely into conceptions
surrounding the utility of political satire posited by many of the other authors discussed in this
literature review. Specifically, Hariman’s discussion of satire and parody as avenues for
reflection work nicely in a summation of Deery’s 2021 analysis. Hariman’s work offers a bird’seye view of relevant scholarship in this field and fervently underscores the value of satire and
parody as social institutions, specifically with regard to how they are employed to discuss the
media, politics, and our own social understandings.
On another note, Walther-Martin’s 2015 study incorporates a popular theory from the
Intrapersonal discipline of Communications: Expectancy Violation Theory. In this case WaltherMartin analyzes the validity of the theory within the realm of Mass Communication and Media
Studies using political humor as its point of focus. It is found that the theory holds up well in
such a context, highlighting the importance of analyzing political satire for its theoretical
implications. The study found that Expectancy Violation Theory was a predictor with regard to
viewer’s opinions over whether or not a source was funny as well as how they perceived the
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source in general (Walther-Martin, 2015, p. 503). Walther-Martin’s work is intriguing and brings
to light the theoretical components that go into the performance and reception of political satire.
“Parliamentary Sitcoms” and Veep
Finally, Deery’s 2021 article highlights the history and potential of sitcoms as a means of
portraying and critiquing political realities. In direct relation to the thesis at hand, Deery
discusses how various “parliamentary sitcoms” (sitcoms centered around the government) in
both the US and the UK have used satire to convey and poke fun at the increasing overlap
between politics and the media (Deery, 2021, p. 295-7). Deery points out that such an overlap
has turned politicians into “political actors” bent towards utilizing the media as a means of
building support and leveraging attacks against political foes (Deery, 2021, p. 299-301). This
development, which has been portrayed by British programs such as Yes, Minister (1980-84),
Yes, Prime Minister (1986-88), and The Thick of It (2005-12) as well as America’s Veep, is ripe
for comedy and allows for such sitcoms to tread the line between a critique of politics and a
critique of the media. This analysis is central to the following study and highlights many of the
attributes that make Veep perfect for audience analysis on this front. Not only does Deery point
out the excess of scholarship surrounding more common Mock News forms of political satire
(i.e., The Daily Show) but she also acknowledges the real implications that the “political fictions”
created within “parliamentary sitcoms” can have on viewers’ perceptions of their political
realities.
Objects of Study:
In order to address the aims of its analysis in a comparative form, this study employs two
media objects, both of which revolve around an interview context. The political interview in
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many ways embodies Deery’s 2021 assertion of the politician undertaking a performance role.
Whereas politicians are traditionally expected to be genuine representatives in their positions, in
an increasingly mediated world much political capital is to be made through sensational
interviews and the adoption of a “public persona.” Deery, highlights that this shift is where the
satirical strength of programs like Veep rests their cases. Unlike programs such as The Daily
Show, Veep cannot rely on real-life events to carry a punchline and as a result jokes about the
cynical “character” of the politician played by so many of our lawmakers. Keeping this in mind,
the political interview is a profound locus of analysis for analyzing if viewer perceptions of
politicians shift when they wear such a hat. The specific media texts that will be incorporated
into this analysis are an April 5th, 2021 interview that Vice President Kamala Harris gave to NBC
Bay Area, which is the representative for the “political reality,” and Veep season 2 episode 8
(“First Response”).
Kamala Harris’s Interview with NBC Bay Area
In her April 5th, 2021 interview with Raj Mathai for NBC Bay Area, Vice President
Kamala Harris discussed a variety of topics about the then-new Biden Administration. Vice
President Harris specifically focused on poverty aid, job creation, and infrastructure and
maintained a generally positive tone throughout the interview. In addition, Vice President Harris
played on her ties to California and issues that affect Californians, specifically topics such as
droughts, in order to build personal ties with her audience. Harris also addressed what it had been
like rising to the role of the Vice Presidency and talks frequently about the then-new Biden
Administration’s existing and intended future political action. Given this interview’s brevity (6
minutes and 43 seconds) and the fact that it was one of only a few interviews Vice President
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Harris had given up to the point the present study was designed, it is a perfect focus of analysis
regarding how the Vice President “performs” the role of politician.
Veep
On the other hand, HBO’s Veep—which follows the fictional office of the first female
Vice President (Selina Meyer (Julia Louis-Dreyfus)) and ran for 7 seasons—offers an extensive
body of work that truly incorporates the complicated interplays of political life in the United
States. Viewers follow the administration through its day-to-day operations in a humorous
fashion that pokes fun at political gridlock, competing interests, scandal, and a fight for power.
Familiar fixtures of American Government from media commentary, to elections, to the State of
the Union Address among others are depicted, fleshing out the political world of Veep. And, in
fully fitting the paradigm of Deery’s “parliamentary sitcom,” Veep’s six seasons make heavy use
of satire and tap into the irony behind politicians’ new guises as performers in addition to
political leaders. Unlike Mock News programs, Veep also lies entirely in a fictional universe,
which both isolates but also insulates it from our political reality, giving producers greater
artistic freedom when making commentary on our political system. Much like its British
predecessors, Yes, Minister; Yes Prime Minister; and The Thick of It, Veep is also afforded a
greater deal of time for character development than other satirical programs given that plotlines
are not directly constrained by current events. This is not to indicate, however, that the program
goes uninfluenced by the world that it pokes fun at. On the contrary, Veep frequently discusses
major issues from abortion, to gun rights, to national security. Finally, Veep remains wholly
ambivalent in its parodying of the American political system. Partisan alignment is avoided
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throughout the show, expanding its viewer base and ensuring that it is a work bent on critiquing
the system as a whole rather than partisan squabbles.
Veep’s “First Response”
The episode chosen to represent Veep in this study (“First Response”) exemplifies the
show’s overall characteristics and makes use of an interview context to showcase how politicians
respond in such situations, while also taking full advantage of them for political capital. This
episode in particular pokes fun at the political interview, positioning Vice President Meyer in a
“fluff” piece wherein she is repeatedly given difficult questions, is forced to perform niceties
with her interviewer, and attempts to capitalize on the interview as a means of showcasing her
intellect and strengths while also making emotional appeals to her American audience. The
episode also exhibits a satirical take on what goes on “behind the scenes” in such interviews
providing the audience with a broad commentary on the processes of political interviews.
Rationale
Both Vice President Harris’s NBC Bay Area Interview and Veep’s “First Response” work
in consort with one another given the clear parallels that they present with regard to their content.
Both present a female Vice President in the setting of an interview. This creates a novel and
timely parallel allowing for a complementary analysis of this example of political fiction’s
impact to be made. These factors ensure that the texts appear similar enough to participants that
the objects of study are not deemed to be completely unrelated.
Study Methodology:
This study made use of a focus group survey analysis that included 20 participants, all of
whom were between the ages of 18 and 22 and were students at small midwestern university. For
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the sake of maintaining anonymity in data collection, each participant was assigned a three-digit
“anonymity code” in order to keep data organized without using names. Participants were split
across two groups (a Control and a Test group) and both groups met twice with the two meetings
occurring three weeks apart. The first meeting lasted approximately 15 minutes and the two
groups completed this meeting together. Meanwhile, the second meeting lasted approximately 15
minutes for the control group and approximately 50 minutes for the test group. In the second
meeting the groups met separately but on the same day. Meetings were held in late February and
late March of 2022.
This study model was chosen given the length of both the media texts shown as well as
the length and character of the ensuing surveys that followed. While previous studies conducted
for satirical news programs have just used a few clips of respective programs (Vraga et al., Jones
et al., Becker and Bode), this was not feasible given issues surrounding access and the length of
the Veep episode. In addition, there was concern that individuals would not understand the
context of clips taken from Veep nor would they appreciate elements of humor given the show’s
lack of a laugh track without viewing an entire episode. Finally, it was determined that having
individuals view the texts in a group context would ensure that questions about the survey could
be answered and the researcher would be able to underscore the intent of the surveys in studying
the “performance” of the politicians rather than individuals’ emphasizing personal opinions of
the politicians in question. Thus, it was determined that a survey-focus group model would best
fit the needs of this particular study.
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First Meeting
In the first meeting, participants arrived and were given a brief overview of the study at
hand as well as given the opportunity to ask preliminary questions. Participants were then given
a copy of the survey (Survey A) that they were about to take with their anonymity code written at
the top. Questions were then read through as a group and time was given for any questions to be
answered by the researcher. To ensure that participants waited until the end of the media text to
actually fill the survey out, pens were not distributed. At this point, the interview Vice President
Kamala Harris did with NBC Bay Area was shown to the group with the researcher remaining in
the room. After the interview was shown, participants were given pens and they completed the
following 12 question Likert-Style survey in response to the interview aimed at gauging their
perceptions of Vice President Harris’s performance in the interview. Upon completion of the
survey participants were allowed to leave, with the intent being that they reconvene three weeks
later.
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Survey A
Second Meeting (Control Group)
In the second meeting, Control group participants arrived and were given a brief refresher
regarding the study at hand as well as the opportunity to ask preliminary questions. After that,
participants were given a copy of their first (and only) survey of the meeting (Survey B-2) that
they were about to take with their anonymity code written at the top. Questions were once again
read through as a group and time was given for any questions to be answered by the researcher.
During this time pens were not distributed to participants to ensure that they waited until they
end of the text to complete the survey. After this, the interview Vice President Kamala Harris did
with NBC Bay Area was once again shown to the group with the researcher remaining in the
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room. After the interview was shown, participants were given pens and completed the following
12 question Likert-Style survey in response to the interview aimed at gauging their perceptions
of Vice President Harris’s performance in the interview. It is worth noting that Survey B-2 and
Survey A were identical given that they were intended to track a shift in perception. After
returning their surveys, participants in the control group were allowed to leave, having
completed their roles in the study.

Survey B-2
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Second Meeting (Test Group)
The second meeting for the test group consisted of three primary sections. In the first
portion, participants arrived and were given a brief refresher of the study at hand as well as given
the opportunity to ask preliminary questions. After that, participants were given a copy of their
first survey of the meeting (Survey B-1) with their anonymity code written at the top. Survey
questions were again read through as a group and time was given for any questions to be
answered by the researcher. Once again, during this time pens were not distributed to participants
to ensure that they waited until the end of the episode to fill the survey out. At this point, Season
2 Episode 8 (“First Response”) of HBO’s Veep was given a brief introduction and then shown to
the group with the researcher remaining in the room. After the episode was shown, participants
were given pens and completed the following 12 question Likert-Style survey in response to the
episode aimed at gauging their perceptions of faux Vice President Meyer’s performance in the
interview. The primary intent of this survey was to analyze the degree to which the program was
seen as a text of satire in the eyes of the audience. Following the completion of all surveys by
participants, pens and surveys were turned in to the researcher.

THE IMPACT OF POLITICAL SATIRE PROGRAMS ON VIEWERS’ PERCEPTIONS OF US POLITICIANS

24

Survey B-1
After the completion of the first survey, participants then moved on to the second portion
of the second meeting. Participants were distributed a copy of the next survey (Survey B-2) with
their anonymity code written at the top and questions were once again read through as a group
and time was given for any questions to be answered by the researcher. After this, the interview
Vice President Kamala Harris did with NBC Bay Area was once again shown to the group with
the researcher remaining in the room. After the interview was shown, participants were given
pens and completed the following 12 question Likert-Style survey in response to the interview
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aimed at gauging their perceptions of Vice President Harris’s performance in the interview.
Given that they were intended to track a shift in perception, Survey B-2 and Survey A are
identical.

Survey B-2
After completing Survey B-2, participants were given the following brief 5 question
Likert-Style survey in which they were asked to reflect on the impact that this study had on them.
This was done with the aim of also tracking individual recognition of the persuasive power of
political satire in short term exposure for comparison with the data derived from Survey B-2. The
completion of this survey concluded participants’ role in the study.
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Survey B-3
Research Questions and Hypotheses:
Given the breadth of data collected in this study model, overall research questions and
correlating hypotheses were divided into three parts.
Study Part A: Changing Attitudes Towards Vice President Harris’s “Performance”
In order to identify a potential change in attitudes towards Vice President Harris’s
interview performance after viewing Veep’s “First Response,” first the comparative data
obtained from Surveys A and B-2 was analyzed with the following research questions in mind.
These research questions and hypotheses were devised in relation to the 12 questions presented
on Surveys A and B-2 with them corresponding to the following survey questions (in
parenthesis).
RQ1: How will participants perceive Vice President Harris’s honesty and genuine-ness after
viewing Veep’s “First Response?”
(Survey Questions 4, 7, and 8)
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Participants will perceive Vice President Harris as less honest and genuine
overall.

RQ2: How will participants perceive Vice President Harris’s level of comfort with the
interview and its dynamic after viewing Veep’s “First Response?”
(Survey Questions 1, 2, 3, and 11)
H2:

Participants will perceive Vice President Harris as less comfortable with the
interview and its dynamic.

RQ3: Will participants perceive Vice President Harris as being more likely to highlight
accomplishments and address criticism after viewing Veep’s “First Response?”
(Survey Questions 6, 9, and 10)
H3:

Participants will view Vice President Harris as being more likely to highlight
accomplishments and address criticism.

RQ4: Will participants appreciate Vice President Harris’s composure more and retain a positive
view of her performance after viewing Veep’s “First Response?”
(Survey Questions 5, 12)
H4:

Participants will appreciate Vice President Harris’s composure more and retain a
positive view of her performance.

These broader hypotheses address the primary motives behind this study and synthesize
similar themes questioned in the survey model.
Study Part B: Vice President Harris versus Vice President MeyerIn addition, in order to analyze the degree of exaggeration seen in Veep’s parody, the
following questions look at the extremity of faux Vice President Meyer’s performance in
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comparison to Vice President Harris’s performance. The following research questions and
hypotheses were devised with relation to the 12 questions presented on Surveys A and B-1 with
them corresponding to the following survey questions (in parenthesis).
RQ5: How will participants perceive Vice President Meyer’s honesty and genuine-ness
compared to Vice President Harris’s upon viewing both texts for the first time?
(Survey Questions 4, 7, and 8)
H5:

Participants will perceive Vice President Harris as more honest and genuine than
Vice President Meyer.

RQ6: How will participants perceive Vice President Meyer’s level of comfort with the
interview and its dynamic compared to Vice President Harris’s upon viewing both texts
for the first time?
(Survey Questions 1, 2, 3, and 11)
H6:

Participants will perceive Vice President Harris as more comfortable with the
interview and its dynamic than Vice President Meyer.

RQ7: Will participants perceive Vice President Meyer as being more likely to highlight
accomplishments and address criticism than Vice President Harris upon viewing both
texts for the first time?
(Survey Questions 6, 9, and 10)
H7:

Yes, participants will view Vice President Meyer as being more likely to highlight
accomplishments and address criticism than Vice President Harris.

RQ8: Will participants appreciate Vice President Meyer’s composure and retain a positive view
of her performance after viewing Veep’s “First Response?”
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(Survey Questions 5, 12)
H8:

No, participants will not appreciate Vice President Meyer’s composure and will
not retain a positive view of her performance.

Study Part C: Reflection Survey
With regard to the final reflection questions that participants were asked to take in survey
B-3, the following research question and hypothesis is posed in reference to those findings.
RQ9: Will participants recognize the degree to which viewing Veep’s “First Response” altered
their perceptions of Vice President Harris’s interview performance?
(Survey Questions 1, 2, 3, 4)
H9:

Participants will recognize an impact but not to the degree that the data reflects in
reality.
Results:

In the effort of clearly analyzing this study’s data, survey results were first divided
between which overarching portion of the study they addressed and from there data was
organized with respect to the hypothesis it was testing. In accomplishing this, composite scores
for the Pre-Test, Post-Test, and Veep-Test were calculated by adding together responses for the
questions pertaining to each of this study’s four core variables. Resulting scores from the PreTest and Post-Test were assessed with relation to one another first with the Control group for
each variable. After that, the same was done with the Test group responses with the Pre-Test and
Post-Test reviewed first, followed by the Pre-Test and Veep-Test comparison. In measuring for
significance, T-Tests were run to gauge significance for all comparisons with an alpha of 0.05
employed.
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Control Group Analysis
The first variable of interest (Variable A) pertains to respondents’ perceptions of Vice
President Harris’s honesty and level of genuine-ness (measured using survey questions 4, 7, and
8). As the following figures detail, it was found that the control group did exhibit a slightly lower
degree of favor towards the Vice President between responses but that this shift was not
statistically significant, affirming the control group’s validity. It is also worth noting that
responses for both the Pre-Test and Post-Test skewed slightly towards agreeance given that a
neutral score would lie at 12 for this variable.
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t-Test: Paired Two Sample for Means
(Variable A-Control)
Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Pre-Test
14.7
7.566667
10
0.792377
0
9
1.06066
0.158239
1.833113
0.316477
2.262157

Post-Test
13.7
21.56667
10

Meanwhile, Variable B, pertaining to Vice President Harris’s level of comfort during the
interview (measured using survey questions 1, 2, 3, and 11) saw a slight uptick in respondents’
agreeance that she appeared comfortable. This too is not statistically significant but represents a
far greater degree of disparity than Variable A between responses. Regardless, control group
validity remains intact and responses for both the Pre-Test and Post-Test skewed slightly towards
agreeance given that a neutral score would lie at 16 for this variable.
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t-Test: Paired Two Sample for Means
(Variable B-Control)
Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Pre-Test
19.55556
29.52778
9
0.675168
0
8
-2.23574
0.027898
1.859548
0.055795
2.306004

Post-Test
22.77778
4.194444
9

Variable C, which aimed to address a change in perception regarding Vice President
Harris’s potential affinity to highlight accomplishments or avoid addressing criticism (survey
questions 6, 9, 10), also saw a slight uptick in recognition amongst control group responses
across meetings. Again, this disparity was also not significant, maintaining control group
validity. Regarding skew, responses for both the Pre-Test and Post-Test skewed slightly towards
dis-agreeance given that a neutral score would lie at 12 for this variable.
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t-Test: Paired Two Sample for Means
(Variable C-Control)
Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Pre-Test
Post-Test
9.7
10.1
10.23333
14.1
10
10
0.86302
0
9
-0.66667
0.260853
1.833113
0.521707
2.262157

Variable D sought to address appreciation for Vice President Harris’s composure and was
measured using composite responses from survey questions 5 and 12. This variable also saw a
slight uptick across responses but again this was not statistically significant, maintaining the
validity of the control group as a locus of comparison for this study. Responses for both the PreTest and Post-Test skewed slightly towards agreeance given that a neutral score would lie at 8
for this variable.
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t-Test: Paired Two Sample for Means
(Variable D-Control)
Pre-Test
9.7
5.344444
10
0.84691

Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean
Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Post-Test
10.5
3.833333
10

0
9
-2.05798
0.034854
1.833113
0.069707
2.262157

Finally, in order to ensure that the control and test groups were sufficiently similar, PreTest data from the two groups was compared across all variables combined together. A twosample t-test assuming equal variance was conducted for this analysis and slight significance was
noted between the two groups.
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t-Test: Two-Sample Assuming Equal Variances
Between Controls

Mean
Variance
Observations
Pooled Variance
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Test
Group
61.9
61.65556
10
106.2111
0
18
1.909337
0.036145
1.734064
0.07229
2.100922

Control
Group
53.1
150.7667
10

Study Part A: Changing Attitudes Towards Vice President Harris’s “Performance”
Moving forward, the following data analyzes results from the test group with attention
first paid to respondents’ relative responses between the Pre-Test and Post-Test. Looking first at
Variable A, it was noted that while there was a slight increase in agreeance that Vice President
Harris appeared honest and genuine across responses, such a finding was not statistically
significant. While this amounts to a failure to reject the null hypothesis, this is still intriguing as
the data is skewed in the opposite direction of the control group data and H1: “Participants will
perceive Vice President Harris as less honest and genuine overall.” Regardless, H1 is rejected
due to a lack of significance between data. As with the control group, Pre-Test and Post-Test
responses skewed slightly towards agreeance for the test group as well for Variable A.
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t-Test: Paired Two Sample for Means
(Variable A Test)
Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Pre-Test
15
16.22222
10
0.450363
0
9
-0.95
0.183461
1.833113
0.366922
2.262157

Post-Test
16.2
12.62222
10

With regard to Variable B, it was also found that respondents’ composite scores indicated
a slight increase in agreeance between the Pre-Test and Post-Test regarding Vice President
Harris’s level of comfort during her interview. This too was found to be statistically insignificant
but the direction of the data does match with the control group data though it once again conflicts
with the hypothesis H2: “Participants will perceive Vice President Harris as less comfortable
with the interview and its dynamic.” Regardless, H2 is rejected given a lack of significance and,
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like the control group, a skew towards agreeance was seen on both tests for Variable B.

Average of Test Group
Responses (Variable B)
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t-Test: Paired Two Sample for Means
(Variable B-Test)
Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Pre-Test
22.8
12.17778
10
0.787981
0
9
-1.46385
0.088634
1.833113
0.177268
2.262157

Post-Test
23.8
8.844444
10

In looking at Variable C, a slight decrease in agreeance with the statement that Vice
President Harris used her interview to highlight her accomplishments and downplay criticism
was noted. Again, this finding was also determined to be statistically insignificant, but it also
demonstrates a direction of data that is at odds with both the control group’s data and H3:
“Participants will view Vice President Harris as being more likely to highlight accomplishments
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and address criticism.” Thus, this hypothesis is rejected on the basis of statistical insignificance.
Meanwhile, responses to this variable were almost squarely neutral across the surveys.

Average of Test Group
Responses (Variable C)
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t-Test: Paired Two Sample for Means
(Variable C-Test)
Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Pre-Test
12.4
2.711111
10
0.773008
0
9
0.840168
0.211286
1.833113
0.422572
2.262157

Post-Test
12
5.555556
10

Finally Variable D’s analysis on respondent’s appreciation for Vice President Harris’s
composure also indicated a very slight uptick. However, this too was found to be statistically
insignificant. Regardless, the direction of this data does match that of the control group’s as well
as the hypothesis H4: “Participants will appreciate Vice President Harris’s composure more and
retain a positive view of her performance.” Nevertheless, the hypothesis is still rejected on the
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grounds of statistical insignificance. Once again, responses to Variable D skewed slightly
towards agreeance as was seen with the control group.

Average of Test Group
Responses (Variable D)
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t-Test: Paired Two Sample for Means
(Variable D-Test)
Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Pre-Test
Post-Test
11.7
11.9
2.011111
2.1
10
10
0.578514
0
9
-0.48038
0.321208
1.833113
0.642415
2.262157

Study Part B: Vice President Harris versus Vice President MeyerFor the second portion of this study, attention was paid to how participants in the test
group reacted to the fictional Vice President Meyer’s performance in the Veep season 2, episode
8: “First Response.” For this analysis, responses from the Pre-Test on Vice President Harris’s
performance were used as a point of comparison to address the following four hypotheses.

THE IMPACT OF POLITICAL SATIRE PROGRAMS ON VIEWERS’ PERCEPTIONS OF US POLITICIANS

40

In reference to Variable A, respondents overwhelmingly indicated that they found Vice
President Meyer to be far less honest and genuine in her interview than Vice President Harris as
demonstrated below. This data is statistically significant and affirms the hypothesis H5:
“Participants will perceive Vice President Harris as more honest and genuine than Vice President
Meyer.” Responses also skewed slightly towards dis-agreeance for this variable in the Veep-Test,
unlike the responses for Vice President Harris’s performance.
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In the case of Variable B, respondents also overwhelmingly indicated that Vice President
Harris appeared far more comfortable with the dynamic of her interview than Vice President
Meyer did with hers. This data is statistically significant and affirms the hypothesis H6:
“Participants will perceive Vice President Harris as more comfortable with the interview and its
dynamic than Vice President Meyer.” Responses skewed heavily towards dis-agreeance
regarding the overarching question of if Vice President Meyer appeared comfortable in her
interview context, quite dissimilar with responses regarding Vice President Harris.
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With regard to Variable C, respondents noted that they believed Vice President Harris
was more likely than Vice President Meyer to highlight personal accomplishments and address
criticism. This finding is statistically significant and rejects the hypothesis H7: “Participants will
view Vice President Meyer as being more likely to highlight accomplishments and avoid
addressing criticism than Vice President Harris.” Responses skewed slightly towards disagreeance for this variable whereas responses for Vice President Harris held neutral.
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Finally, for Variable D it was found that respondents clearly indicated that they saw Vice
President Meyer’s interview performance as lacking composure and that they did not retain a
positive view of her overall. This finding is statistically significant and affirms the hypothesis
H8: “Participants will not appreciate Vice President Meyer’s composure and will not retain a
positive view of her performance.” Responses skewed clearly towards dis-agreeance with the
statement that Vice President Meyer was composed and appeared in a positive light during her
interview, in contrast with findings for Vice President Harris.

Average of Test Group
Responses (Variable D)

14
9
4
-1

Individual Responses (Anonymous)
Pre-Test

VEEP-Test

Composite Score (Out of 14)

Composite Score (Out of 14)

Test Group Responses (Variable D)

t-Test: Paired Two Sample for Means
Mean
Variance
Observations
Pearson Correlation
Hypothesized Mean Difference
df
t Stat
P(T<=t) one-tail
t Critical one-tail
P(T<=t) two-tail
t Critical two-tail

Pre-Test VEEP-Test
11.7
5.6
2.011111
8.933333
10
10
-0.24117
0
9
5.352342
0.00023
1.833113
0.000461
2.262157

14
12
10
8
6
4
2
0

11.7
5.6

Pre-Test

VEEP-Test

Average of Responses
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Study Part C: Reflection Survey
Finally, respondents in the test group took a reflection survey to determine whether or not
they felt impacted by the study and that their views between the Pre-Test and Post-Test changed
after watching Veep’s “First Response.” All four questions on this survey were combined into a
composite variable as demonstrated below. It was found that on average individuals skewed
towards agreeing that the study slightly impacted their responses. The hypothesis, H9:
“Participants will recognize an impact but not to the degree that the data reflects in reality.” Is
thus, partially affirmed and partially rejected as respondents recognized an impact from the study
on their responses but one that was to a greater extent than what was observed in the data.

28
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16
14
12
10
8
6
4
2
0

Individual Responses (Anonymous)

Average of Test
Group Responses
(Reflection)
Composite Score (Out of 28)

Composite Score (Out of 28)

Test Group Responses (Reflection)

28
26
24
22
20
18
16
14
12
10
8
6
4
2
0

19.2

Average of Responses

Discussion:
Given the findings of this study it is necessary to discuss the impact of such results on our
understanding of political satire sitcoms and their impact on audiences. The following discussion
divides the findings from above into three sections and aims to reconcile the data derived from
this experiment. Part A of the study will be analyzed first which endeavored to determine
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whether or not viewing Veep’s “First Response” impacted viewers perceptions of Vice President
Harris’s interview performance with NBC Bay Area. Following that, the findings from Part B of
the study are discussed which endeavored to track viewers recognition of Veep’s “First
Response” as an exaggerated parody of the political interview in comparison to Vice President
Harris’s interview. And finally, the findings pertaining Part C of the study, the reflection survey
taken by the control group at the conclusion of the experiment, will be addressed. Given that the
findings for the control group in this study did not amount to any level of significance, it is
believed that the results derived from the test group are valid within the confines of this
experiment.
Discussion of Study Part A
In the case of Variable A of this study, the composite variable aimed to address viewers’
pre and post-test responses to questions surrounding Vice President Harris’s level of honesty and
whether or not she appeared genuine in the interview context. The survey questions pertaining to
this variable (4, 7, and 8) addressed her perceived honesty directly, her use of personal anecdotes
to connect with the audience and interviewer, and whether she used her personality to make
herself appear more amicable. Data for this variable did not track a significant shift in
participants’ perceptions of Vice President Harris along these parameters. This suggests that
respondents either did not equate the interview behavior of Veep’s Vice President Meyer as
sufficiently parallel to elicit a shift in perception or that, regardless, viewers were able to clearly
differentiate the behavior of Vice President Harris and her fictitious counterpart. Either way, it is
clear that the overtly performative interview behavior exhibited by Vice President Meyer in
“First Response” did not sufficiently impact viewers perceptions of a real-life political figure.

THE IMPACT OF POLITICAL SATIRE PROGRAMS ON VIEWERS’ PERCEPTIONS OF US POLITICIANS

46

Meanwhile, with regard to Variable B of this study, Vice President Harris’s level of
comfort during her interview was the locus of emphasis for this composite analysis. The
questions used to address this variable (1, 2, 3, and 11) addressed Vice President Harris’s level of
comfort, relationship with the interviewer, level of surprise by the questions posed and level of
control over the interview’s narrative. The shift in these results was also found to be statistically
insignificant suggesting that despite the clear level of discomfort evoked by Vice President
Meyer in her “First Response” interview, respondents were unaffected in their perceptions of
Vice President Harris’s interview dynamic. Given that Vice President Harris’s interview was
significantly less scandal-ridden or high-pressure, these results suggest that when interview tones
vary to too significant a degree, respondents may be unable to equate circumstances as
necessarily similar and will thus remain unchanged in their view of events that they perceive as
somewhat unrelated.
Moving on to Variable C of this study, emphasis was placed on Vice President Harris’s
utilization of her interview to emphasize accomplishments and addresss criticism. The questions
for this composite variable (6, 9, and 10) focused on whether or not she remained on topic, if she
used the interview to mention personal accomplishments, and if she addressed scandal or
criticism. It is worth noting that question 10 saw relatively low agreeance across respondents
given the amicable nature of this interview. Again, this finding was also determined to be
statistically insignificant implying that where Vice President Meyer was clearly inclined to
operate on the defensive in her interview climate, such behavior did not impact participants’
perceptions of Vice President Harris’s interview conduct. Again, a clear recurring factor emerges
with regard to the level of difficulty noted between the two “interviews” suggesting that viewers’
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perceptions of Vice President Harris did not change because the context of the interview did not
require her to adopt such behaviors in the same way that Vice President Meyer felt the need to in
“First Response.”
Finally Variable D of this study focused its analysis on respondents’ appreciation for
Vice President Harris’s composure during her interview. The questions pertaining to this
composite variable (5 and 12) centered around her ability to maintain composure and whether or
not participants thought this interview was good for her. Again, the difference between the pre
and post-test data was found to be statistically insignificant. This also could be a vestige of the
fact that the level of pressure between Vice President Meyer and Vice President Harris’s
interviews was so different. Pre-test responses already denoted a high agreeance that this
interview went well for Vice President Harris and as a result there wasn’t much room for a
significant increase in participants’ agreeance in the post-test.
Overall, the clear intervening variables for this study center around a clear difference in
context between Vice President Harris and Vice President Meyer’s interviews. Not only was
there a formatting issue given that Vice President Meyer’s interview existed and was viewed as
an entire television episode of Veep instead of a typical news interview, but the wildly different
tones of the interviews could also have separated the two texts in individuals’ minds to the point
that Veep “First Response” was unable to significantly impact viewers’ real life political
perceptions. Given this, under the guise of this experiment there appears to be no significant
interaction between the short-term viewing of a fictitious political satire sitcom and viewers’
perceptions of real-life political figures. This is not to say, however, that such a relationship does
not exist, simply that in this circumstance it was not measurable.
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Discussion of Study Part B
For the second portion of this study, Variable A was operationalized to compare viewers’
pre-test and Veep-test responses to questions surrounding Vice President Harris and Vice
President Meyer’s levels of honesty and whether or not they appeared genuine in their interview
contexts. The same survey questions (4, 7, and 8) were used on each survey. Data for this
variable tracked a major shift in participants’ perceptions of Vice President Harris versus Vice
President Meyer along these parameters with Vice President Meyer cited as being less honest
and genuine during her interview. This underscores just how differently the two behaved in their
varying interview situations. These findings add empirical evidence to the idea that respondents
did not equate the interview behavior of Veep’s Vice President Meyer as sufficiently parallel to
that of Vice President Harris. These results also demonstrate the degree to which Veep’s satirical
representation may have been viewed as a humorous exaggeration of the political reality rather
than a commentary on it.
Regarding Variable B of this study, a comparison of Vice President Harris and Vice
President Meyer’s levels of comfort during their interviews was the focus of this composite
analysis. Again, the same questions were used across the surveys to address this variable (1, 2, 3,
and 11). Responses varied significantly between perceptions of Vice President Harris and Vice
President Meyer’s levels of comfort with respondents indicating overwhelmingly that Vice
President Meyer was far less comfortable in her interview. This appears to be yet another vestige
of the fact that Vice President Harris’s interview was significantly less scandal-ridden and highpressure. This also affirms the conception that these interview contexts may have been
exceedingly different from one another.
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For Variable C of this study, emphasis was placed on Vice President Harris and Vice
President Meyer’s utilization of their interviews to emphasize accomplishments and address
criticism. The questions remained the same across surveys for this composite variable (6, 9, and
10). The data for this variable indicated that viewers interpreted Vice President Meyer as using
this interview to her advantage to a lesser extent than Vice President Harris. This finding is
notable given that it is at odds with the hypothesis for this variable which assumed that Vice
President Meyer’s clear attempts to address scandals surrounding her career and shift her
interview’s dynamic would overshadow the efforts of Vice President Harris. However, given that
Vice President Meyer’s attempts proved largely unsuccessful, it is possible that respondents
interpreted this as a signal of her inability to control the dynamic of the interview and maintain
her narrative. Again, these findings evidence the difference in interview contexts between the
two included media texts, but there is a different direction regarding viewer reception in this
case.
Finally, Variable D of this study focused its analysis on respondents’ summations of Vice
President Harris and Vice President Meyers’s maintenance of composure during their interviews.
The questions pertaining to this composite variable remained the same across surveys (5 and 12).
In this case, respondents noted a clear difference between the levels of composure maintained by
Vice President Harris and Vice President Meyer with the former clearly outperforming the later.
Once again, this acts as an empirical demonstration of the vastly different interview contexts of
NBC Bay Area’s interview and Veep’s “First Response.” Given Vice President Meyer’s poor
interview performance, both demonstrated and discussed by characters in the program, this
finding is unsurprising and highlights clear differences between her and Vice President Harris in
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this situation.
Overall, the intervening variables for Part A of this study appear clearly evidenced in Part
B. The clearly contrasting contexts surrounding Vice President Harris and Vice President
Meyer’s interviews are demonstrated across all four variables making it clear that respondents
recognized a difference between the two performances, in some cases an incredibly disparate
one. These findings highlight one angle of reasoning behind why the results of Part A of this
experiment proved insignificant and help us to understand the manner through which viewers
interpret political satire sitcoms and their characters.
Discussion of Study Part C
One of the most compelling components of this data came with regard to the results of
the reflection survey. Whereas the results of Part A of this study did not yield any significant
results, in their reflections respondents indicated agreeance with the sentiment that viewing Veep
“First Response” impacted their responses as well as their real-life political perceptions. Out of
this data, two primary questions emerge regarding whether or not these responses indicate an
accurate reflection on the part of the respondents and, if so, does this mean that different testing
methods should be employed in a similar future experiment in order to uncover empirical
evidence backing up such sentiments.
Conclusion:
Taking the findings and ensuing discussion of this experiment into account, several
recommendations can be made regarding the constraints of this experiment along with the
implications of this study’s findings. First and foremost, it should be underscored that this study
aimed to make a relatively novel experimental foray into the role political satire programs play in
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defining our political perceptions. As suggested by Deery in 2021, existing analysis in the field
rested its case in more traditional Mock News programs which discuss specific events in our
political context and make use of the familiar news broadcast format. On the other hand,
“Parliamentary Sitcoms” mimic a sitcom format and are afforded creative freedom to critique
political systems more broadly rather than being constrained to the current news cycle for
punchlines. However, with this freedom comes the caveat that such programs may not be
attributed to real-life political events by their audiences. Veep is fictitious even if it is depicting a
very real political system. If viewers are unable to equate and draw similarities between Vice
President Selina Meyer and our current Vice President Kamala Harris, can the program
adequately impact its viewers’ worldviews?
Building off this sentiment, it is important to bear in mind that Veep is relatively narrow
in its portrayal of the American political system. Whereas mock news programs like The Daily
Show address a variety of issues both political and non-political in their programming, Veep
centers around a smaller cast and addresses with depth many of the elements of political life
from a single perspective. Because of this, Veep also addresses the personal lives of many of its
characters and the divide between the political and personal lives of such individuals. While
scandals surrounding the personal lives of politicians certainly come up in Mock News
programs, the day-to-day human interactions of politicians often are not a part of the
conversation. In the episode of Veep used for this study (“First Response”), we see the contrast
between the on and off camera interactions between the Second Family, especially regarding
Vice President Meyer’s intimate relationship with her ex-husband. These, along with countless
other interactions across Veep’s body of work, exemplify the program’s ability to truly
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encompass the experience of being or working for a prominent political figure, in a satirical
context. It was with this in mind that this study was employed. Regardless of if participants were
able to draw parallels between Vice President Meyer and Vice President Harris, the intent was to
determine also whether or not participants recognized the political fixtures that Veep pokes fun
at.
In addressing potential avenues of future research, the first concern that this study
uncovered is that parliamentary sitcoms like Veep require a greater breadth of context in order to
create a notable audience impact. The programming of Mock News programs benefits from the
fact that it centers around current events and thus an understanding of our current American
political context suffices in interpreting such media. Veep, on the other hand, features a dynamic
cast of characters who need to be understood if one is to truly understand the commentary being
made. It was believed in this study that merely showing a full episode of the program would
suffice in providing this framing, but the insignificant findings of Part A of the study suggest that
participants were in need of more background information to truly appreciate the show. Future
studies may attempt to focus on Veep’s Pilot episode or a series of either prominent (as in season
finales or premieres) or related episodes in order to establish greater familiarity between the
respondents and the program.
In addition, another revelation in the design of this study came with regard to effectively
tying the real media texts with the satirical texts from Veep. While the interview context was
seen as a welcome parallel at the outset, one glaring difference between Vice President Meyer’s
interview and Vice President Harris’s interview was that the later was far more amicable and less
scandal ridden than the former. Vice President Harris’s interview received relatively positive

THE IMPACT OF POLITICAL SATIRE PROGRAMS ON VIEWERS’ PERCEPTIONS OF US POLITICIANS

53

receptions from respondents suggesting that individuals might have been less inclined to
perceive her as acting in a deceitful or self-serving manner. This contrasted with the incredibly
contentious interview context seen in Veep’s “First Response” where Vice President Meyer was
constantly blind-sided by questions. It should also be noted that Vice President Harris and Vice
President Meyer’s interviews varied slightly with regard to style as well, with the latter centering
around a home setting and highlighting the Second Family and the former focusing on Vice
President Harris alone. In a future replication of this study a more recent—and less amicable—
interview of Vice President Harris should be employed to mimic the constant scrutiny prevalent
throughout Veep’s body of work.
In furthering this concern regarding forging logical parallels between parliamentary
sitcoms and the political reality, it must also be recognized that the sitcom format exudes a
unique form of storytelling that is quite unlike that found in political statements and news media
productions. Because of this, one of two approaches should be taken to establish greater
continuity between texts in future studies that aim to look at specific components of Veep and
programs like its’ political satire. The first method pertains to editing wherein clips from Veep
that mimic media and political statements are sectioned out and compared with real life
alternatives. This method undoubtedly sacrifices context and an effort would need to be made to
familiarize subjects with Veep’s characters and situation, but if such concerns can be controlled
for, this could be an effective method. Meanwhile, another avenue could be to ignore Veep’s
commentary on politicians’ role as a “performer” and instead emphasize the political and social
issues that it parodies. In so doing, attention could be paid to respondents’ responses to overall
government action regarding various policy issues before and after viewing Veep segments
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related to those issues. Either of these models address a shortcoming of this particular study
while inviting potential avenues for future research.
Yet another potential future route of inquiry on this topic could entail utilizing a much
larger participant pool, possibly with less individual depth. While the focus group survey format
of this analysis benefited from the creation of a group climate and allowed, in the case of the test
group, a faux “laugh track” to emerge amongst participants which may have aided in
participants’ understanding of the programs’ jokes; such a format is encumbered by a limited
number of data points. A larger survey group will likely elicit a greater diversity of both
respondents and responses and would help to better guard against outliers. In addition, if such a
survey were conducted on an individual basis, it may prevent potential “cross-contamination” of
participant responses that could occur in the group context that this study employed.
Moving in the other direction, future research along a similar study model could also
make use of participant interviews or group discussions, abandoning the survey model entirely
and emphasizing the small group setting. While the empirical collection of such data would
certainly face greater difficulty, such a model would allow a greater diversity of responses, allow
participants to be inspired by the responses of others and build off of them, and would allow a
greater scope of the texts to be analyzed than a survey would allow. Emphasis of certain
interview components could also be noted in such a scenario to determine if viewing programs
like Veep manipulates the political issues or politician behaviors that the respondents emphasize.
Another point to be made is regarding the participants pooled for this study. While this
study engaged with college students at a small midwestern liberal arts university, there is no limit
to the potential avenues a researcher could take in expanding this analysis to feature variable
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demographics. In comparison to the demographic composition of the United States as a whole,
this study employed a relatively homogeneous group of respondents. Varying perceptions across
different identities with regard to how political satire is received would certainly be of intrigue
along this line of study.
As has been emphasized repeatedly already, context is also a necessary point of concern
that future analysis should address. In particular, our real-life political context comes to mind as
yet another point of inquiry within this line of study. Whether it be addressing the vast changes
that have occurred to our political climate over the past few years following the rise of President
Trump, or merely the common events of American Democracy such as elections; both can have a
drastic influence on how, how often, and with what existing assumptions individuals engage with
political satire. This begs questions like whether or not the responses to this study would have
been the same had they been conducted during an election season. American Democracy is a
participative enterprise wherein interaction is a crucial locus of analysis, taking these variables
into account would certainly expand upon the present study.
Given that Veep features such an extensive body of work, but also centers around the
relatively novel concept of a female Vice President (and later President). There is no limit to the
analysis pertaining to symbolic representation on the issue of gender that can be carried out using
this program. In addition, analyses centered on Veep’s affirmation or rejection of prominent
nodes of misogyny in the political realm could certainly be a point of interest as well. Given that
Veep’s commentary is guided by fictional creativity, the world present in Veep could also be
compared to our own political climate and the performance of the male and female politician. In
addition, and most importantly, because the administration of Selina Meyer is satirized in a
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relatively negative manner (especially upon the program’s conclusion), future analysis should
certainly address the decision to place a female politician at the center of such a program.
Finally, Veep and political satire programs whether in a Mock News or sitcom format
should not be the only programs emphasized with regard to their impact of viewer perceptions of
American Government. More serious dramas like The West Wing should also be paid attention
even in a more contemporary context. The rise of streaming services has muddied the lines
regarding program viewership following a series’ conclusion and these programs, like Veep,
carry loyal audiences. Analyzing the impact of viewing such programs on not only viewers’
perceptions of the American political system, but also their political stances and what they seek
out in a politician would go a long way to underscore fictional television programs’ impact on
Americans’ perceptions of the political reality and could most certainly build upon the model and
findings of this study.
In conclusion, while the findings of this study did not yield any shift in participants’
perceptions of Kamala Harris following a viewing the “First Response” episode of HBO’s Veep,
the fact that viewers themselves perceived an impact on their perceptions and the fact that
viewers were recognized an impact of this experiment on their own perceptions suggests that
future research into the attitudinal effects of viewing parliamentary sitcoms such as Veep would
certainly prove worthwhile. Amidst a particularly divisive political climate, such analysis is all
the more necessary in understanding the means through which satire is employed and its ability
to influence audiences across the political spectrum. And, while Veep may have concluded its
run in 2019, there is no denying the remaining breadth of content ripe for future analysis.
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